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Dear friends,

We congratulate you on the start of cooperation with the
Foundation for Support of Reforms in Ukraine. We sincerely
wish you effective implementation and meaningful results
that will contribute to the development of Ukraine and the
well-being of Ukrainians.

You have a lot of work ahead of you, and part of this work will
be to share your achievements. Whether in social media,
reports or public events, your partnership with the
Foundation should be visible and understandable. That is why
we have prepared this short guide.

Here you will find:
clear rules for mentioning the Foundation in various
content formats,
template wording and disclaimers,
instructions for using the logo,
tips for approving materials,
checklists for contractors and project teams.

This document is a practical tool for convenient and high-
quality communication. If something remains unclear, we are
always happy to help: write to us at pr@fsr.org.ua or contact
the Foundation's communications team.

And finally, we believe in the power of the public word. So let
your communication be not only about responsibilities, but
also about inspiration. As someone wise would say, don’t be
afraid to consult the guide — it’s here to help you act, not to
tell you what to do.

Sincerely,
Communications team of the Foundation for Support of
Reforms in Ukraine

Non-governmental union 
«Foundation for Support of Reforms in Ukraine» fsr.org.ua

mailto:pr@fsr.org.ua
https://fsr.org.ua/
https://fsr.org.ua/


Mentioning the Foundation in your materials is not only a good
practice, but also a condition of the agreement. It applies to all
information products created as part of a joint project, as well
as to public events.

This is necessary to achieve three important goals:
Transparency and trust

Your mention of the Foundation demonstrates a transparent partnership
and confirms the source of funding to the audience.

Evaluation of effectiveness
This helps us track the reach, results and impact of the communication
component of each project.

Enhancement of dissemination
We can help you tell a wider audience about the project - through the
Foundation's website, social media or public communications. Your
mention allows us to do this.
 
Flexibility
We understand that not all situations are standard. If certain rules do not
work in your case, please contact us. We are open to dialogue and
adaptations if they are justified by the logic of the project.
Contact us: pr@fsr.org.ua

Exceptions to the rules
There are exceptional situations when mentioning the Foundation's
support can be dangerous or harmful to the project's goal. For example:

projects that work with sensitive topics (minority rights, affected
groups);
activities in the temporarily occupied or frontline territories;
cases where the mention may endanger the implementers or partners.

In such cases, the mention can be adapted or removed - with the prior
approval of the Foundation's team.

After the project is over
After the project is over, you can continue to mention that you were
partners of the Foundation. If you present the results or continue to
communicate the achievements, we advise you to note that the project has
already been completed, but was implemented with the support of the
Foundation.

This promotes transparency and continues to build trust on both sides.
To sum up: Mentioning the Foundation is about trust, efficiency and
partnership. Do it meaningfully and with understanding, and we are always
here to support your communication.

The importance of mentioning the
Foundation

Please send your questions 
or suggestions to: pr@fsr.org.ua
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This Policy is aimed at ensuring gender equality, diversity and social
inclusion in all aspects of the external and internal communications
of the Foundation for Support of Reforms in Ukraine (hereinafter
referred to as the Foundation). We strive to create communication
products that reflect the values of inclusion, impartiality and equal
opportunities.
 
Key principles:

Inclusiveness in Language
We use gender-sensitive and neutral language in all publications,
presentations, documents, and posts.
Also, we avoid stereotypes, hate speech or statements that may
marginalise any group of people.
 

Visibility of different groups
In our communication, we reflect representatives of different age,
ethnic, social, gender and professional groups, including people with
disabilities, veterans, IDPs, LGBTQ+, Roma communities and other
vulnerable groups.
We use images in our visual materials that reflect the diversity of
Ukrainian society.
 

Respect for representatives of vulnerable groups
Particularly sensitive topics (war, violence, discrimination) are
presented with respect for the experience of the affected groups.
Mentioning the participation of representatives of vulnerable groups
in projects is agreed with them and takes into account the risks.

The principle of "nothing about us without us"
We strive to involve representatives of target communities in the
creation, testing and dissemination of content about them.

Universal access to information
Wherever possible, communication materials are adapted for people
with different needs (e.g. text alternatives to video, simple wording,
contrasting visuals).

Implementation
All project teams, experts and contractors working with the
Foundation must comply with this policy when creating
communication materials.
In case of doubt, we recommend that you seek advice from the
Foundation's communications team.

GESI Communications Policy

Please send your questions 
or suggestions to: pr@fsr.org.ua
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We believe that communication is not just a part of the project, but
its driver. Open and honest interaction on your part not only helps to
increase the visibility of the project itself, but also helps to build
trust in reforms in Ukraine as a whole.
We are ready to be flexible and responsive - and we expect the same
principles from partners and contractors implementing projects
supported by the Foundation.

Censorship: what we do NOT do
We do not edit, rewrite or censor the content of your communication
materials. We trust your expertise and believe that you are the one
who best understands the specifics of the topics you are working on.
 
Exceptions are possible only in cases where the materials:

contradict the values of human rights, principles of inclusion,
gender equality, non-discrimination (in particular, within the
framework of the Foundation's GESI policy);
violate the terms of the grant agreement or the requirements for
public communication set by donors or partners who fund or co-
fund the project;
contain hate speech, direct insults or calls to restrict the rights of
any social, ethnic, religious, gender or other groups.

In such cases, we may ask you to modify or remove the relevant
parts of the materials - respecting the dialogue and not interfering
with the creative process unnecessarily.
Also, if you want to get feedback on the quality, content or design of
your materials, we will be happy to help you, if we have the time and
resources in the team.

We welcome the initiatives of our partners to strengthen the GESI
component in communication and can provide support in developing
inclusive content.
 

Control and feedback
The Foundation reserves the right not to publish or request changes
to materials that contradict this Policy or may harm the image of
vulnerable groups. All violations are considered individually.

General approaches to cooperation

Please send your questions 
or suggestions to: pr@fsr.org.ua
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All rights to the communication materials you create are yours - as
an organisation or author.
However, the Foundation reserves the right:
to use your materials for non-commercial purposes - for project
promotion, news writing, social media posts, etc., always in
compliance with copyright and attribution.
 
If you would like to restrict or prohibit the use of your materials by
the Foundation, please just let us know at pr@fsr.org.ua
 
We stand for equality in cooperation and respect for your
independence. Let's work together honestly, with dignity and
efficiency.

Rights to materials 

We believe that strong communication is not a formality, but an
opportunity to increase the impact of your work. That is why we
recommend that each project has a clearly formulated
communication plan or strategy agreed with the Foundation's team.

This helps to:
avoid communication risks;
unite efforts around common themes;
make the project more visible - both to your audience and to the
Foundation's partners;
ensure correct labelling, donor mentions, and compliance with
commitments.

When is a strategy particularly desirable?
We ask you to prepare and approve a strategy if your project meets
at least two of the three conditions:

Support is over USD 50,000 (equivalent at the NBU exchange
rate);
Project duration is over 10 months;
The project includes a separate communication campaign
(information, advocacy, education, etc.).

For shorter or technical projects, a basic plan with key messages,
channels, and types of content is sufficient.

Creating and approving communication
strategies

Please send your questions 
or suggestions to: pr@fsr.org.ua
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How to get it approved?
Send your communication strategy or plan to pr@fsr.org.ua. We will
provide feedback and, if necessary, help with wording, examples or
adaptation to donor requirements.

What to include in the plan:
communication objectives;
audiences (including inclusion/GESI principles);
key messages;
hannels and tools;
schedule of publications or activities;
format for reporting on reach and impact.

We are on your side to make communication simple, clear and
effective.

Please send your questions 
or suggestions to: pr@fsr.org.ua

Approval of communication materials

We strive to make cooperation with the Foundation simple and
flexible. Therefore, not all communication materials require prior
approval. Below is a clear list of what is and is not approved.

Materials that do not require prior approval:
Posts on your organisation's social media (if they are not part of a
media campaign with the Foundation's participation);
Journalists' materials about your project prepared on their own
initiative;
Author blogs / columns by project experts, even if they are
published in the media;
News or articles up to 3000 characters posted on your
organisation's or project's website;
Presentations for public events that demonstrate the project's
achievements;
Illustrations created as part of the project.

Materials that require prior approval:
Analytical articles, reports and texts of more than 3000
characters created within the project;
Public events: forums, conferences, roundtables, press
conferences, etc.;
Press announcements and press releases prepared for public
events;
Infographics, posters, posters and other visual materials from the
project;
Videos: from short videos to documentaries of any length.

mailto:pr@fsr.org.ua
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What to do in case of serialised content?
If you are creating a series of similar materials (for example, a series
of articles, infographics or videos):

Approve the first material in the series before publication;
All subsequent materials can be sent after publication, for
information or inclusion in the Foundation's content plan.

Send materials for approval to: pr@fsr.org.ua

In the subject line of the email, please indicate:
"For approval: [type of material] - [name of organisation]"
For example: For approval: Infographic - NGO ‘Romashka’

Please send your questions
or suggestions to: pr@fsr.org.ua

Materials approval time

Different types of communication materials require different
approval times. We ask that you send them in advance to ensure
timely processing and, if necessary, integration into our
communication campaigns.
 
Approximate timeframe for approval:

Type of material Deadline for submission

Offline mass events with
50+ participants
(conferences, forums, etc.) no later than 10 days before the event

Public events with up to 50
participants (roundtables,
press conferences, etc.) no later than 3 days before the event

Articles over 3000
characters no later than 1 day before publication

Press announcements /
press releases for public
events no later than 1 day before publication

Infographics, posters no later than 1 day before publication

Short videos (up to 3
minutes) no later than 1 day before publication

Long videos / short films
(3+ minutes) no later than 3 days before the event

Full-length documentaries no later than 7 days before the event

mailto:pr@fsr.org.ua
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Please send your questions 
or suggestions to: pr@fsr.org.ua

How to send materials

Send to: pr@fsr.org.ua
Subject line: For approval: [type of material] - [name of organisation]
 
For example: For approval: Infographics - NGO ‘Forum of Changes’
In the letter, please indicate: project name, publication format, link
or attach a file

Types of labelling for project materials

Your communication should be transparent, visually recognisable
and understandable to your audience. To achieve this, we ask you to
use the appropriate types of marking, depending on the format of
the content.
 
The main types of markings:
 

Foundation logo
Used for visual materials (images, banners, videos, slides, printed
materials, etc.).
 

Disclaimer
A textual explanation of the Foundation's involvement in supporting
the project. Applies to most text and printed materials.
 

Brief information
Brief information about the Foundation. It is used only in large
project products - printed publications (30+ pages) and websites.
 

Oral mention
Mentioned during events, interviews, online broadcasts.
 

Foundation tag on social media
Includes the Foundation's Facebook or Instagram page and/or
hashtag.
 
You can:

combine markings (logo + disclaimer, informer, etc.);
add logos of your organisation, project names or other partners;
adapt the wording of the disclaimer to the style of the material.
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Approximate labelling by content type:

Content type Type of labelling

Images for social media, videos
up to 120 seconds, banners,
souvenirs Foundation's logo

Presentation slides
Logo (on the introductory/final
slide)

Media articles, email newsletters Disclaimer

Opening/closing remarks at
events, interviews Oral mention

Facebook/Instagram posts Tag + (logo if visual)

Press releases, leaflets, flyers,
infographics, videos over 120
seconds Logo + Disclaimer

Websites, printed products 30+
pages

Logo + Disclaimer + Brief
information about the
Foundation

Please send your questions 
or suggestions to: pr@fsr.org.ua

images for social media;
videos and films;
souvenirs;
presentation slides;
programmes, registration forms and other handouts for events;
leaflets, flyers, booklets (both printed and electronic); 
infographics, information posters;
press releases / press announcements; 
articles on the organisation's website;
banners;
equipment, if it was purchased with project funds.

Where the logo is not required to be placed:
items of clothing or other souvenirs, if they do not contain logos
of other organisations;

The logo should be placed on the following
materials:

mailto:pr@fsr.org.ua


Please send your questions
or suggestions to: pr@fsr.org.ua

2. If the logo is placed on a black or dark
background, we recommend using the white
version of the logo.

Choosing the right version of the logo

1. The basic version of the logo is a horizontal logo
in blue and yellow. We suggest using it in all cases
except those described below.

Size of the logo

You can freely change the size of the logo without changing its
proportions. However, the size of the logo must be sufficient to
make it distinguishable and readable.

Combination with other logos

You may freely combine the Foundation's logo with other logos. If
the image contains only your logo (project implementer) and the
Foundation's logo, you can place them side by side. 

Protection zone

The protection zone around the logo is
0.5 times the height of the logo for the
basic version. For example, if the height
of the Foundation's logo on the booklet
is 10 millimetres, then no other logos,
inscriptions, etc. can be placed within 5
millimetres around it.

3. If the logo is placed on monochrome or black-
and-white images or printed in monochrome
colours, we recommend using the basic version of
the logo.

What you cannot do with the logo

Change the colour
Change the font of the inscription or
the inscription itself
Add/change any graphic elements
Add/change the inscription
Change the proportions of the logo
or inscription
Change the proportions between
the logo and the inscription

LINKS TO LOGOS

mailto:pr@fsr.org.ua
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A disclaimer is a mandatory textual explanation that:

The project or product is being implemented by the Foundation
for Support of Reforms in Ukraine;
It was created with the financial support of a specific donor or
partners;
The content of the material is the responsibility of the authors
and does not necessarily reflect the position of the donors.

Which materials require a disclaimer?
articles in the media or on partner resources;
email newsletters;
press releases and announcements;
project pages and articles on the Foundation's website;
booklets, leaflets, flyers;
information graphics and posters;
videos (over 120 seconds);
event programmes, presentations (last slide);
printed publications of 30 pages or more;
websites, platforms, publications created within the project.

Approval at the beginning of the project
Each project implemented by the Foundation must agree on the text
of the disclaimer with the communication team at the start.

The wording of the disclaimer is approved together with:
project name;
list of donors/partners;
formats where it will be used.

Send the wording for approval: pr@fsr.org.ua

Typical structure of a disclaimer
The Foundation as an implementer:
The project is implemented by the NGU ‘Foundation for Support of
Reforms in Ukraine’ with the financial support of [name of
donor/partners].

Limitation of donor responsibility:
The content of this material is the responsibility of the authors and
does not necessarily reflect the position of [name of
donor/partners].

Please send your questions 
or suggestions to: pr@fsr.org.ua

Disclaimer
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The following is not permitted:
changing the content of the disclaimer without approval;
attributing positions to donors that have not been agreed upon;
using evaluative judgements or politicised wording.

In case of doubt, please contact pr@fsr.org.ua.
We will always help you formulate a disclaimer that is correct, legally
accurate and easy to use.

Please send your questions 
or suggestions to: pr@fsr.org.ua

Possible adaptations (but subject to approval):
change ‘material’ to ‘research’, “video”, ‘campaign’, etc.;
add the name of the project or platform;
include a list of several donors;
indicate co-implementers or partner organisations;
adapt the style to the format (e.g., shortened for slides, full
format for print publications).

mailto:pr@fsr.org.ua
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Інформер (UA)
   Громадська спілка «Фонд підтримки реформ в Україні» —
незалежна, неурядова громадська організація, що діє з січня 2015
року.
   Фонд сприяє розвитку держави та зростанню добробуту
українців, підтримуючи розробку та впровадження реформ в
Україні.

Сайт: https://fsr.org.ua/
Facebook: https://www.facebook.com/ngu.fsr
LinkedIn: https://www.linkedin.com/company/foundation-for-
support-of-reforms-in-ukraine/

Brief information (EN)
   The Non-Governmental Union “Foundation for Support of Reforms
in Ukraine” (FSR) is an independent, non-governmental organization
operating since January 2015.
   Its mission is to support the development of the Ukrainian state
and the well-being of its people by contributing to the design and
implementation of reforms in Ukraine.

Website: https://fsr.org.ua/
Facebook: https://www.facebook.com/ngu.fsr
LinkedIn: https://www.linkedin.com/company/foundation-for-
support-of-reforms-in-ukraine/

Please send your questions 
or suggestions to: pr@fsr.org.ua

Brief information is a short text about the Foundation that is placed
in large information products where it is important to provide
context about the implementing organisation.
Brief information does not replace the logo or disclaimer, but
complements them.

Required in the following cases:
printed publications of more than 30 pages (analytical reports,
studies, methodological guidelines, etc.);
websites created as part of a project;
other long-term information resources (e.g. online platforms,
catalogues, multimedia libraries, etc.).

Recommended for use in large publications, web resources and
other materials representing the Foundation as an implementer.

Brief information about the Foundation for
Support of Reforms in Ukraine

https://fsr.org.ua/
https://www.facebook.com/ngu.fsr
https://www.linkedin.com/company/foundation-for-support-of-reforms-in-ukraine/
https://www.linkedin.com/company/foundation-for-support-of-reforms-in-ukraine/
https://fsr.org.ua/
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https://www.linkedin.com/company/foundation-for-support-of-reforms-in-ukraine/
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We appreciate your professionalism and willingness to speak openly
about complex issues. The Foundation for Support of Reforms in
Ukraine advocates openness, transparency and constructive
discussion, especially in the context of public policy and reform.

At the same time, it is important to consider the context in which
communication takes place and the potential impact of statements,
especially when speaking on behalf of experts involved in a
Foundation project or those publicly associated with it.

Recommendations for public communication:

Avoid personalising criticism.
Express your position on phenomena, policies or processes, rather
than on specific individuals or structures.

Not acceptable: “This department is a complete failure.”
Constructive: “The decision-making process in area X remains opaque
and needs improvement.”

Clearly distinguish between your expert opinion and the
Foundation’s position.

If you are speaking on your own behalf and not linking your
comments to the project, please indicate this.

For example: “This is my personal opinion and does not necessarily
reflect the views of the Foundation/partner organisation.”

Approve public statements on key project topics.
If you are planning an interview, column or commentary for the media
on a topic related to the project, we recommend that you inform the
communications team in advance.

Do not disclose non-public information.
Some details of project work (internal coordination, sensitive
negotiations, advocacy progress) must remain confidential until
public release.

Avoid polarisation or reputational conflicts.
Harsh statements on social media can have a long-lasting impact on
how the project is perceived by the government, donors, or partners.
Even if criticism is justified, it should be presented in a measured way.

Please send your questions 
or suggestions to: pr@fsr.org.ua

Public statements by experts and external
communication
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What can cause reputational risks:
criticism of authorities without arguments or decisions;
public disputes between experts/partner organisations;
accusations of incompetence, corruption, etc. without proper
verification of facts;
identification of personal opinions with the position of the
Foundation/donor without consent.

In case of doubt:
Before making important public statements on project-related topics,
please consult the Foundation's communications team. We respect
freedom of speech, but always seek to preserve the professional
reputation of the entire initiative.

Freedom of expression is a value. Professional caution is a strategy.
We believe that change can be achieved without destroying
partnerships.

Please send your questions 
or suggestions to: pr@fsr.org.ua
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Please send your questions 
or suggestions to: pr@fsr.org.ua

Crisis communications: action algorithm
In communications, situations arise that require a quick, balanced
and coordinated response.

We are talking about situations that may:
negatively affect the reputation of the project, the Foundation or
donors;
cause an information wave or public discussion;
cause confusion among partners or the audience.

Action algorithm in a crisis situation

1. Assess the situation
What happened? Who disseminated the information? What is its
tone?
What are the risks — reputational, political, partnership?
How does this relate to the project or the Foundation?

Even if the situation does not seem serious, it is better to report it in
advance.

2. Immediately notify the Foundation's communications team
To: pr@fsr.org.ua

What to include:
a brief description of the situation;
links/screenshots/timeline;
if available, your initial assessment or internal reactions from the
team/partners.

3. Agree on a response strategy
At this stage, we decide together how to respond. Options for action:

Scenario Action

The situation is not public
or does not pose a threat No communication. Monitoring.

The situation may cause
misunderstanding

Preparing a ‘position for explanation’
— for internal use or personal
conversations between experts.

The situation is already in
the public domain

Public
comment/statement/explanation
(usually on behalf of the Foundation, a
partner or through mediators).

Conflictual or potentially
explosive topic

Agreed communication line +
instructions for all persons involved
on what to say and what not to say

mailto:pr@fsr.org.ua
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Please send your questions 
or suggestions to: pr@fsr.org.ua

4. Inform the project team/brief the experts
Once a decision on the response has been made:

project communicators receive brief instructions (what to
say/not to say);

experts are briefed in person or via a separate mailing/call;

in the public sphere, everyone follows the same line — even when
commenting on their own behalf.

Key goal — maintain trust in the project and its partners without
conflicts, sharp reactions or uncoordinated actions.

Advice for project communicators:
Do not publish your response without consulting the joint team;
Do not give experts your “own comments” without a briefing;
Respond to all media enquiries through communications experts
or in coordination with the Foundation team;

In case of doubt, it is better to ask than to improvise.

A crisis is not always a threat. It is a moment when you can
demonstrate professionalism, restraint and trust in the partnership.

mailto:pr@fsr.org.ua


Please send your questions 
or suggestions to: pr@fsr.org.ua

An oral mention is a form of public recognition of the Foundation's
role in the implementation of a project in situations where it is
impossible or inappropriate to use the logo or disclaimer.
It is a simple but important gesture of transparency and partnership.

When is an oral mention used?
during public events (presentations, round tables, press
conferences, flash mobs, etc.);
in comments or interviews for the media;
during online broadcasts, webinars, discussions;
when you present the results of the project at partner events or
external events;
after the project is completed — mention is desirable but not
mandatory.

How does it sound?
The wording can be arbitrary, the main thing is that it is
understandable to the audience.

Oral mention of the Foundation

For example:

“This initiative is implemented by the Foundation for Support of
Reforms in Ukraine with the support of [donor name].”

“We present the results of a project developed in partnership with
the Foundation for Support of Reforms in Ukraine.”

“This event was made possible by a project implemented by the
Foundation with the support of [partner name].”

Do not read out the full disclaimer — it is important that the mention
sounds natural and fits your style of speech.

mailto:pr@fsr.org.ua


Please send your questions 
or suggestions to: pr@fsr.org.ua

Public events are an important communication tool and an
opportunity for the Foundation to support you with information. To
avoid overlaps, synchronise communication efforts and, where
possible, ensure the presence of Foundation representatives, we ask
you to notify us of any planned events in advance.

Events that require date approval:
Public conferences, forums, presentations for 50+ participants;
Press tours or events that attract media attention.

Please notify us of the date at least 10 days before the event:
pr@fsr.org.ua

This will help avoid conflicts with other important events organised
by the Foundation or its partners. If necessary, we can suggest a
change of date, but the decision is yours.

Events that require advance notification:
Educational or recreational events for 50+ participants;
Press conferences;
Round tables or other events for up to 50 participants.

Please notify us no later than 5 days before the event.

Events that do not require approval:
Events for up to 50 participants (educational, recreational,
working);
Public hearings, consultations with authorities;
Closed meetings, strategic sessions.

Event management: planning and
coordination

Participation of Foundation representatives

We will be happy to participate in your events with a speech,
introductory remarks or a panel discussion. This is not mandatory,
but if it is important for you to highlight our partnership, simply
write to us in advance at pr@fsr.org.ua.

Foundation banner
For events in Kyiv where banners of other organisations will be
displayed, you can obtain a printed banner of the Foundation. If the
event takes place in another city or without branded symbols, this is
not necessary.

Please contact us in advance if you would like to receive a banner.
Even one well-organised event can be a point of influence. Let's
make it visible together.

mailto:pr@fsr.org.ua
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Please send your questions 
or suggestions to: pr@fsr.org.ua

Text materials
The labelling of text materials depends on where and in what format
they are published.

Where is the material published? What should be indicated?
On your organisation's or project's website — Disclaimer +
Foundation logo
In the media or on other platforms, if it is part of project
communication — Disclaimer in any form with mention of the
Foundation's support
In the media or on other platforms, if it is a non-project initiative
— mention of the Foundation is desirable but not mandatory
Material prepared by journalists independently — mention of the
Foundation is desirable but not mandatory

If you have any doubts about the format of the mention, please
contact us for advice.

Quote from a representative of the Foundation
If desired, you can include a quote from a Foundation representative
(e.g., the executive director or programme coordinator) in your
material.

To obtain a quote, please write to: pr@fsr.org.ua
Please note that it will take at least one working day to prepare a
comment.

Social media
Materials for social media do not require approval. However, if you
want to discuss ideas, clarify a mention of the Foundation, or receive
feedback, we are always open to dialogue.

Recommendations for mentioning the Foundation:
If you are developing your own visuals (banners, videos), please
include the Foundation's logo.

If the publication mentions the project, tag the Foundation's page or
use a hashtag.

If you are creating a page or event on Facebook, add the Foundation
as a co-organiser.

If only a photo without captions or logos is used, a mention is not
required.

Text materials and social media
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Please send your questions 
or suggestions to: pr@fsr.org.ua

Options for mentioning us on social media:

Content type How to mention the Foundation

Facebook / Instagram / Twitter
Posts Tag or hashtag + logo (if
available)

TikTok Hashtag or logo in the video

Instagram Reels / Stories Logo or oral mention

Facebook-подія
Logo + disclaimer + add as co-
organiser

Пости у Facebook/Instagram Tag + (logo, if visual available)

Hashtags

In English: #FSRUkraine or #FSR
In Ukrainian: #FSR або #ФондПідтримкиРеформ

Cross-posting of broadcasts

We can re-broadcast your online broadcast on the Foundation's
Facebook page (subject to prior agreement).
Write to pr@fsr.org.ua or send a private message to the page.

Social media is not just a tool for outreach. It is a space for a
collective voice. Let's use it together effectively and ethically.
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During project implementation, visual materials are often created —
photos and videos of events, interviews, short reports, stories, etc.
They are an important resource for strengthening both your and our
public communication.

How and why to submit materials?
We ask you to share visual content not only in your reports, but also
during project implementation in order to:

share information about your work through the Foundation’s
channels;
promote successful practices among partners and donors;
use the materials in digests, reports, and social media.

The most convenient way is to upload the content to Google Drive or
another cloud service and send the link to: pr@fsr.org.ua

Please keep the files accessible for at least 7 days after sending.

You retain all rights to the materials — the Foundation will use them
exclusively for non-commercial purposes with mandatory
attribution.

Consent to photography and video recording
In accordance with the GDPR and general ethical principles, all
persons you photograph must give their consent to be
photographed.

We recommend adding the following clause to the participant
registration form:
‘I agree that during the event, photo and video recording will take
place, and the recorded material, which may include my image, may
be used on the websites of [name of your organisation] and the NGU
‘Foundation for Support of Reforms in Ukraine.’
This will avoid misunderstandings and protect your projects from
potential claims.

Photos and videos are not just archives, they are the living voice of
your project. Share them with us and we will help make them
visible.

Photos and videos
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Mentioning the Foundation on your website is an important part of
public transparency.

We recommend:

If you have a ‘Partners’ section, add the NGU ‘Foundation for
Support of Reforms in Ukraine’ with an active link to the website:
fsr.org.ua.

If there is a ‘Projects’ section, add your project to the list or
create a separate page.

If you create a separate page for the project, add the Foundation's
logo and disclaimer.

Also, in every news item on the website about the project, it is
worth mentioning the Foundation's website with a hyperlink.

If the website does not technically provide for such sections, this is
not mandatory.

Posting information about the project on
your website
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If you have any additional questions regarding
communications, wording, labelling or approval of materials,
please do not hesitate to contact us. We are always available
and ready to help.

Contact information

General contact address:

pr@fsr.org.ua — a single point of contact for agreeing on
materials, banner requests, strategy consultations, etc.

Contact persons:
Andrii Chumak — Marketing and Communications Director
— andrii.chumak@fsr.org.ua

Svitlana Derevianko - Communications Coordinator -
DereviankoS@fsr.org.ua

We work to make your projects sound louder, look stronger,
and be visible to those who really need them.
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